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Exhibiting at foodpro provides your company 

with the opportunity to showcase your brands, 

products, and services to key decision-makers 

from the Australasian food manufacturing and 

processing industry. 

foodpro attracts industry professionals with real buying power, 

who come to see trusted suppliers and seek new equipment to 

create efficiencies to remain at the forefront.

foodpro 
Visitors

Our visitors span the following sectors

FOOD SAFETY  

& HANDLING

PRIMARY PRODUCERS  

& PROCESSORS

FOOD SERVICE 

& HOSPITALITY

RESEARCH & 

DEVELOPMENT

FOOD & BEVERAGE 

MANUFACTURING

RETAIL & 

DISTRIBUTION

SERVICE & 

SUPPLIERS

EDUCATION & 

GOVERNMENT

“  foodpro is Australia’s best exhibition 
for food processors - in one day your 

business can access thelatest and 

greatest innovations and technology! 

Don’t miss out attending foodpro, it 
only comes around every 3 years! ”

    ALISTER JOYCE, SALES MANAGER,  

HIGHGATE GROUP

Top visiting companies

• Allied Mills

• Arnott’s Biscuits
• B.E Campbell

• Bertocchi Smallgoods

• Baiada Poultry

• Bega Cheese

• Cerebos

• Coles

•  Devondale Murray 

Goulburn

• Diageo

•  George Weston  

Foods

• Goodman Fielder

• Hello Fresh

• Inghams

• Kellogg's

• Lion Dairy & Drinks

• Manilda Group

• Mars

• Marley Spoon

• Mccain Foods

• Midfield Foods
•  Midfield Meat 

International

• Nestle Australia

• Parmalat Australia

•  Retail Ready Operations 

Australia

•  Sanitarium Health  

& Wellbeing

• Unilever Australia

• Woolworths

What they come for 
Top areas of interest  

Beverage Equipment & Technology

Food Handling Storage & Transit

Food Ingredients & Additives

Food Packaging & Machinery Supplies

Food Technology

Food Plant Equipment & Technology

Food Testing & Safety
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WHAT’S NEW FOR YOU AT FOODPRO
With a whole host of new inclusions and benefits when 

better time to get involved with Australia’s biggest food 











from the show floor. 












live music on the show floor, with the opportunity for 





reach a targeted audience of qualified buyers. Included 

benefits further support your ROI of exhibiting.











Online Exhibitor Profile


•  Company Profile (Name, Logo 












  Create product profiles that link 

Profile



•  Product Profile (50-word 



  Company Profile (Name, Logo 
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LOGISTICS & 

HANDLING

IT & DIGITAL

FACTORIES

GOV’T

 & BUSINESS 

SERVICES

PROCESSING & 

PACKAGING

PROCESSING & 

PACKAGING

PROCESSING & 

PACKAGING

PACKAGING 

MATERIALS

INGREDIENTS

DRINKS 

EQUIPMENT

PLANT EQUIPMENT

SCIENCE & 

TECHNOLOGY

INGREDIENTS

SMART 

FOOD

LOUNGE

SENSORY

EXPERIENCE

CAFE

FOODPRO 

BAR

ENTRANCE / EXIT

LOGISTICS

AND

HANDLING



�oorplan subject to change

Secure a premium spot on the show floor 




























  

  

  

  

  

  

  

  

  












time post event. You’ll be able 



prospects first.

(pricing valid as of January 2023)
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We have a range of sponsorship options to 

enhance your brand position above your 

competitors on the foodpro show floor. 

There is pre-show, onsite and post-show 

opportunities that will increase your brand exposure 

and ROI at the event and beyond. 

Stand out from competitors, increase your brand’s 
profile and reach your market with tailored 
sponsorship and branding opportunities in 2023.

Branding 
Opportunities

Why Sponsor?

•  BRAND EXPOSURE 

Reach your target 
audience and make your 
impact meaningful in a 
qualified market

•  BRAND POSITIONING 

Position yourself among 
market leaders, share your 
brand story

•  STAY AHEAD 

Differentiate from your 
competitors, increase 
your credibility, and stay 
front of mind

•  PR  

Gain publicity and brand 
awareness beyond the 

show floor

•  LEAD GENERATION 

Generate meaningful 
conversations and sales 
leads, capture data for 
ongoing engagement, and 
strengthen relations

JUMP TO
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Inclusions:

BRANDING

•  Company logo/acknowledgement in all  

relevant digital promotion (eDMs, website,  

social media etc.)

•  2 x blog posts on the foodpro website  

(content to be provided by sponsor)

•  Feature article inclusion in 1 x campaign email 

(pending supplied content for blog posts)

• 2 x social media posts pre-show

AT EVENT

•  Company logo/acknowledgement as  

Event Sponsor on the official foodpro app

•  Company logo/acknowledgement on  

Event Entrance Feature signage

•  Opportunity for Digital Signage on  

Event Show floor

•  Company logo featured on ‘Sponsors & Partners’ 
board at event entrance

Principle 
Event Sponsor

ONSITE SPONSORSHIPS

This exclusive sponsorship offers the most powerful 

branding to make an impact at foodpro. Event Partner 

status provides a strong and broad marketing footprint 

- capturing audiences throughout the entire show. Your 

brand will be front and centre across high visibility points.

$35,000
+GST
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+GST

























•  Company logo included on ‘Sponsors & Partners’ 


•  Logo included on bar position on floor plan











SOLD






Boost your branding at the Networking Bar, this high traffic 
feature offers significant exposure for your brand. The bar 
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registration page header and confirmation email










•  Company logo included on ‘Sponsors & Partners’ 


•  Company log /acknowledgement on the ‘Sponsors 
& Partners’ page on the official foodpro app






+GST







the show floor, at the registration desk. Your brand will 





SOLD
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•














•   Opportunity for a sponsor’s address at the 





•   Company logo included on ‘Sponsors & Partners’ 








•   Company logo/acknowledgement on the ‘Sponsors 
& Partners’ page on the official foodpro app



approved by Diversified, at the sponsors own cost






+GST




 










SOLD
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$2,500 EA

+GST

New to foodpro 2023, this zone is a unique 

feature for attending buyers to touch, 

sample and experience ingredients and 

food products. Centered around taste, 

smell and sight, the Sensory Experience 

includes showcase opportunities available 

to sponsor.

The Sensory  
Experience

ONSITE SPONSORSHIPS

Inclusions:

BRANDING

•   Company logo/acknowledgement in all  

relevant digital promotion (eDMs, website,  

social media etc.)

• 2 x social media posts pre-show

•  1 x blog post on the foodpro website  

(content to be provided by sponsor)

AT EVENT

•  Company logo featured on your  

designated section

•  Company logo included on ‘Sponsors  
& Partners’ board at event entrance

•  Company logo/acknowledgement on the ‘Sponsors 
& Partners’ page on the official foodpro app

• 2 x social media posts during show

•  Requirement to provide resources,  

product and materials (relevant to the  

section you sponsor)

Discuss with our team about which area  

is the best fit for your brand.
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•  Your business will be identified on the foodpro 










on the floorplan in the event app and printed map guide 









•  Front entrance: The event floorplan will 




throughout the concourse and show floor



event floorplan


‘Featured Exhibitors’ 30 second video rotating on screens 
across the show floor. Be seen minimum 

















•  Exhibitor profile on screen including Company Name, 
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meetings outside of the show floor.









onthe show floor. Speak to our team about available options 









SOLD
SOLD

Official Lanyard Sponsor 



exhibitor at the show as their identification to enter 




•  Company logo/profile featured and linked on the 


•  Company logo/acknowledgement on the ‘Sponsors 
& Partners’ page on the official foodpro app

























•  Company logo/acknowledgement on the ‘Sponsors 

& Partners’ page on the official foodpro app
•  Company logo included on ‘Sponsors & Partners’ 






Official foodpro app sponsor













•  Company logo/profile featured and linked on the 


•  Company logo included on ‘Sponsors & Partners’ 
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Have your exhibitor profile pinned 


company is the first visitors see when 




















15     |      FOODPRO 2023

    



 




CONTINUED

  



















Article to be supplied by sponsor subject to foodpro’s 


  




outside your own list and connect with our highly qualified, 
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Can’t quite find what you 








that best fit your business 
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